Concentration Courses

Ethics for a Global Economy (Business Ethics) This study is designed to facilitate an
understanding of philosophy of ethics and ethical decision-making process. The study
emphasizes the overall philosophies, theories, and concepts of moral reasoning in making
informed ethical decisions in various areas of business and business management.

Social Media Communication This course gives students the chance to use a variety of
social media applications to promote a message of their choice (example: marketing a
product, spreading a news story). Students will study media history, including earlier phases
of the Internet, learn to distinguish among various social networking tools. Email, Facebook,
TikTok, LinkedIn and Twitter are just a few of the applications one might use to promote a
business, send a message to the public, forward news, tell a story, or keep up with old
friends and new acquaintances. In addition, students will explore cultural ramifications such
as the spread of fake news, and the ability for activist groups to organize to make social
change. This course allows students to improve their writing, oral presentation, and research
skills.

Advanced Public Relations By combining academic thinking in PR with practical tasks in
strategy development and implementation based on real life examples, the course provides
an insight in core tasks of the Communications and Public Affairs functions within
organizations. The course builds on the previously gained knowledge of basic PR concepts
and extends on it, with focus on particular capabilities in development of communications
strategies for corporate reputation building and protection, corporate social responsibility
programs and marketing PR programs. The interrelation of Communications and Public
Affairs function with other management disciplines, as well as processes of engaging key
external stakeholders, are explained. Building on the knowledge gained in the “Public
Relations Principles” course, it will extend particularly on the development of

why choose this programme

Highly Qualified Academic Staff

Our team comprises professors from
prestigious universities with extensive
experience both in Greece and
internationally

Diverse Concentrations
Choose from multiple concentrations to
tailor your degree to your interests

Exploratory First Years
Sample various courses in the first two
years before selecting your concentration

Comprehensive Education

Broaden your knowledge with a diverse
General Education curriculum

Program Flexibility
with full-time or part-time studies

Adaptable Pathways
Change your concentration during
your studies to better align with
your evolving career goals

If you plan to enter the workforce directly, this degree offers essential

communication skills and knowledge that are highly valued across a range
of entry-level positions in communications. Graduates will be well-
prepared for roles in corporations, mass media, public affairs, and not-for-
profit organizations. Additionally, the program equips students with the
skills needed to launch their own small businesses. Greek and EU nationals
can also benefit from having their SUNY/ESC degrees recognized by
Greek state authorities, enhancing their professional credentials.
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communication strategies for various subfields of corporate communication and PR.

Global Strategies (Strategic Management) This course is concerned with the field of
business policy and strategic management, as well as understanding a conceptual
framework for policy formulation and strategic planning. The course also looks at the
development of organizational policy as it applies to finance, marketing, production,
operations, and human resources within the broad areas of management and systems. A
major goal of this course in the business curriculum is to develop a general business and
management point of view in the context of a global business environment. Notes: This is a
capstone course for students with concentrations in Business Administration or
Management. Students are expected to integrate their knowledge from their prior studies
and work experiences in this course.

Marketing Communication: Advertising & Promotion This course is designed to develop an
understanding of all aspects of integrated marketing communications, including advertising,
direct marketing, the Internet, interactive media, sales promotion, public relations, personal
selling, social and consumer-driven media, and consumer advertising. It provides details on
how to research and evaluate a company's marketing environment and promotional
situation within the context of consumer behavior, other variables in the marketing mix and
overall corporate’s marketing plans, and how to use various promotional tools to develop
effective communications strategies and programs.
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The Bachelor of Science (BS) in Business

Communication, offered by the State University of COMMUNICATE

New York - Empire State University, U.S.A., at New
York College in Greece, prepares students to
understand the comprehensive dynamics of WITH IMPACT
Communication, Media, Public Relations, Advertising,

and Marketing, including the legal and ethical issues
related to business operations and development.
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The STATE UNIVERSITY OF NEW YORK is the largest university in the United States with
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New York College and its staff will support and
encourage you to reach your goals and potential.
The vision of New York College is to create
excellent opportunities for its students through
the provision of vocationally relevant
programmes, working alongside industry and Empire State University
professional bodies. The areas of study provide a Concentration Courses - 32 credits
solid grounding in the major business disciplines
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Advertising & Promotion

rewarding, and develops practical skills
immediately applicable in a global market.

Elective credits
(either or both NYC and ESU)

Electives

It is my pleasure to welcome you to this stage of

your education and | trust that you will find your Communications Advanced Human Resource Management | Interpersonal Communication
experience here at New york College both Analysis Advertising
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